Mealtime messages: reaching hospital patients in need of home care.
It's always disappointing when a friend chooses a competitor over you for services, but when that friend looks you straight in the eye and says that he or she never even knew you offered such services... that is a wake-up call. It happened to me as a public relations director for a hospital, and I hear the same story from other hospitals, home health care agencies, hospices, rehab units, and others.